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PELIEH3LS

Ha OCBITHBO-TIpodeciiiny nporpamy «I'padiuamit gusaiiny
[IEPIIOro PIBHS BUILIOI OCBITH 3a cneuiankHicTio 022 Jlu3aiin,
ranysi 3Hanb 02 Kynsrypa i Mmucreurso
XapkiBChKOI AepkaBHOl akajeMil Au3aiiHy i MUCTENTR

Maro meBHe 3aq0BOJICHHS MOIINUTHCA CBOIM JOCBIZOM Y4acTl B OCBITHBO-
npodeciiiniii nporpami «['padiynuit musaitn» XapkiBcbkoi HEPKaBHOT akazemii
Au3alHHY 1 mucteurB. Ha Mifl mMOrnsa HEBHi OHOBIEHHS KOMIIOHEHTIB MporpaMu
BHABMIINCA BKPaH IUIIJHHMH Ta CTHMYJIIOIOYHMH JUIA PO3BUTKY IIOTEHILIiay
npodeciiHux nu3aitHepis-rpadikis. OmuH i3 rONOBHUX MIIOCIB mie] IPOrPaMH — IIe
KOMIUIEKCHHH MIAX1A 10 HaB4aHHA. CTYIGHTH He JIUIIE OCBOIOIOTh TEXHIYHI aCIekTH
rpaIyHOTO AM3aliny, ane it BUBYAKOTH HOTO KOHLIENITYaJIbHI T4 CTPATETiYH]I ACIIeKTH.
Bmranadi, xotpi € crpasxuiMu daxiBusMu y cBoiit ramysi He JIMIIe JOIOMAarawTh B
OCBOEHHI IHCTPYMEHTIB, aJe i CTUMYJIOIOTh AyMATH TBOPYO 1 BHXOIHTH 3a MEXi
CTaHJaPTHHUX MiAX0IiB.

Takosx MOXKy 3aCBINUNTH BUIIAZKH PeaibHO] CITiBNIpaL 3 npencrasHukamu OITI]
I'padiunmii musaitn XJAJIM y mesxax BIATBOPEHHS! KOMIUIEKCHUX 3aBIaHb 3
OPOCKTYBAHHA: NU3aHHY CJEMEHTIB alIEeHTHUKH, CTBOPEHHS UIIOCTpanid Opens-
NEpCOHAXIB, qu3aliHy mpudry. Crisnpans 3 JenapramenTom momoni Ta crmoprty
XapKIBCBKOT MiCBKOI pajit jajia 3MOTY BIPOBANMTH Ha MPaKTHIl HABHYKH 1 3HAHHA,
ki crypent OINII I'padiunuit musaita XA JIM OTPHMAJIH M1l Yac HABYAHHS.

Omxe, OIIII «I"padivnnit gusaitn» XJTAIM crenianpaocti 022 Ju3aity MoxcHa
PCKOMCHIYBaTH Ha BNPOBA/UKEHHS Y 3aKiaji BMINOI OCBITH, amke daxiBui, fAKi
3aBCPIIATE HABYAHHA MOKYTh YCIIIIHO {HTErpYBaTH OTPUMAHI HABMYKHM i SHAHHS B
pealbHOMY NpodeciHHOMY OTOYCHH.
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