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PLELIEH3I5]
na ocnitibo-npodieciitity nporpamy «/lisaiin pisyaisHux KOMyHiKauii»
JPYIOro pisust BUIOT 0CBITH 3a ctictiansiicTio 022 Jlusaiin,
ranysi 3uans 02 KynbTypa | MUCTEITBO
Xapxincskoi aepxannoi akaaemii Au3ainy 1 MUCTELTB

OcpiTnso-npodeciiina nporpama «/n3aitH Bi3yaTbHHX KOMYHIKAIIH» Mae
(IpOrpaMHl  KOMNETEHTHOCTI, AKI J03BOSIOTh PO3B'A3YBATH I[IHPOKHH CIIEKTP
3aBJlaib Yy ranysi ausaiiiny, o nepeabavac 3acTOCYBaHHS MMEBHHX MMOM0KEHD |
meroais. Kaapose 3aGesnedeHHss crnupaerbcs Ha mnpodeciiHy MaiCTepHICTD
BIIOMUX Jau3aitHepiB Ta aocniganukie takux sk O. Nawoupka, H. COitHesa, T.
IBanenko, B. Jlecusk i O. Beknenko.

Y nepeniky 3anponoHOBAHHMX HABYAJIBHMX JUCIMIUIIH, CILA BLA3HAYHTH
30ATHICTL PO3B'I3yBaTH CKIAAHI 3agay | npobnemu y ramysi ausaitHy abo y
MpoLecl HaBuyaHHA, wo nepeabavyac MPOBENEHHA JOCHIDKEHb Ta 3AIACHEHHA
IHHOBALIIH Ta XapaKkTePU3YEThCA  BH3HAYEHICTIO YMOB Ta BAMOT.

Omke, OIM  «/lu3aiin Bi3yanbHMX KOMYHiKauii» cremiambaocti 022
JlM3aiid M0odcHA peKOMEH/1yBATH HA BINPOBA/UKEHHA Y 3aKJIa/ll BUIOT OCBITH, aJDKe
(haxiBui, fAKi 3aBepliaTh HABYAHHA MOXYThH 3aiMaTH NEPBHHHI MOCAOU 3riJHO 3
Hauwonansuum  knacudikaropoM Ykpainm «Knacudikarop npodeciiin JIK
003:2010: pawmzaiuep-pocniaHuMk, ausaiHep rpadiuamx poOit, au3aiHep
MaKyBaHHA, XyAokHMK-rpadixk TenebaveHHsd, KEpPIBHMK, BHKJIANA4 BHILOIO
HaB4a/IbHOrO 3aK/1aay.
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